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nammie.matthews@gmail.com
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References available on request.

Over |0 years' experience across
SEO, copywriting, journalism, website
management and digital marketing,
creating content that connects with
audiences and delivers measurable
results.

| take a big-picture approach to content
strategy, delivering impact across
multiple touchpoints. By combining
SEO & Al search, user experience, and
brand strategy from the outset, | can
ensure each piece of content works
harder to reach and resonate with
readers, supporting wider business
goals.

KEY SKILLS

Google Analytics

Google Search Console

SEMrush

Content Strategy

Website Content Management / CMS
Adobe Photoshop / InDesign

EDUCATION

TRAVEL JOURNALISM BA (Hons)
University of Brighton

2014 -2017

|'st Class Honours

ADDITIONAL TRAINING

GOOGLE ANALYTICS
Google Skillshop
June 2026

VARIOUS SEMRUSH
CERTIFICATIONS
SEMrush

June 2025

SEARCH ENGINE OPTIMISATION
CityLit London
August 2015

EMPLOYMENT HISTORY

SEO COPYWRITER | Bloom Stays

May 2024 - present

Grew organic search revenue by 40% year-on-year,
demonstrating a strong understanding of implementing
SEO-led content strategies through use of SEMrush, Google
Analytics, and Google Search Console.

WEBSITE CONTENT MANAGER | Freelance

February 2019 - present

Led businesses through startup / scaling phases and rebrands,
supporting with SEO and digital marketing strategies, as well
as full website builds. Clients include international airlines and
multi-million pound tour operators.

Work includes:
* Creation of SEO-optimised landing pages, blogs, and
other content to engage with key audiences
* Support on front-end design and UX/UI, liasing with
developers where necessary
* Audits to refine messaging and user experience.

COMMUNICATIONS EXECUTIVE | Together Co
April 2020 - April 2022

Secured national media coverage while leading the charity’s
ambassador programme and fundraising efforts with a multi-
channel content campaign. Managed all content and design
within the website, implementing SEO strategy to ensure
steady growth. Produced printed Impact Reports, to help
secure more than £800k in charity grants and funding.

EDITOR | BNI Magazine
February 2018 - February 2019

Editor for Brighton's long-time leading lifestyle and events
magazine. Managed all editorial content across both print and
digital channels, including SEO and UX, commissioning
writers, subediting, and ultimately designing the magazine.
Mentored student and early-career writers via work
experience and intemship placements.

REPORTER | The Argus
August 2017 - February 2018

Led the newspaper's education, food and photographic/
history supplements, and deputised the entertainment guide.
Wrote 3+ news leads per day for print, as well as presenting
videos and other digital content to draw traffic online.

CONTENT WRITER | loveholidays.com
June 2015 - October 2015

Supplied SEO content for products, landing pages, and blogs,
while supplying relevant press releases and content across all
channels, andmanaging the company’s social media presence
(reach > 32,000).





